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PROJECT SCHEDULE

TODAY!
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REPORT



EXISTING LRC
(NOW DEMOLISHED)
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BUILDING PROGRAM

VILLAGE SQUARE
CLASSROOMS

BIS OFFICES

STUDENT SERVICES
ENROLLMENT + POD
DINING + LOUNGES

941
CAMPUS STORE

PV5-PV10
CLASSROOMS

HEALTH SERVICES
HEALTH SERVICES

HS

VS

PV

FUSSELMAN HALL
LIBRARY

PV1-PV4
LEARNING COMMUNITIES
READING + WRITING LAB

FH

PV

941

ACADEMIC CENTER
TUTORING LAB
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PROGRAM FLOW
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 https://surveyhero.com/c/COMLRC1

 Survey takes ~5 minutes

 Opportunity to win 1 of 3 $50 Amazon 

gift cards (congrats to the winners of our 

Foodservice survey cards!)

SURVEY LINK
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SURVEY RESULTS
The survey is still live, and we want your 

feedback! Here’s a snapshot of who we’ve 

heard from so far.
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BUILDING DESIGN VALUES
Each organization is driven and defined by 
values; mission, pedagogy, identity. The look and 
feel of buildings and landscapes reflect 
connected Design Values.

REFINED – SOLID – CONTEXTUAL ICONIC – SCULPTURAL – TAILORED
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BUILDING DESIGN VALUES

WARM + CASUAL BOLD + SCULPTURAL CLEAN + MINIMAL

A1

A2

A3

A4

A5

A6

A7

A8

A9

These example projects are potential reflections of 
College of Marin’s design values and identity. The new 
LRC won’t look exactly like any of them; your feedback is 
key to clarifying what values are right for COM.



WARM + CASUAL

A1PITTSBURGH, PENNSYLVANIA



WARM + CASUAL

A2SONOMA, CALIFORNIA



WARM + CASUAL

A3NEW HAVEN, CONNECTICUT



BOLD + SCULPTURAL

A4SHELBURNE, VERMONT



BOLD + SCULPTURAL

A5SAN BERNARDINO, CALIFORNIA



BOLD + SCULPTURAL

A6ITHACA, NEW YORK



CLEAN + MINIMAL

A7LAWRENCE, KANSAS



CLEAN + MINIMAL

A8ST LOUIS, MISSOURI



CLEAN + MINIMAL

A9TORONTO, ONTARIO
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BUILDING DESIGN VALUES

WARM + CASUAL BOLD + SCULPTURAL CLEAN + MINIMAL

A1

A2

A3

A4

A5

A6

A7

A8

A9

These example projects are potential reflections of 
College of Marin’s design values and identity. The new 
LRC won’t look exactly like any of them; your feedback is 
key to clarifying what values are right for COM.
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BUILDING DESIGN VALUES

WARM + CASUAL BOLD + SCULPTURAL CLEAN + MINIMAL

A1

A2

A3

A4

A5

A6

A7

A8

A9

These example projects are potential reflections of 
College of Marin’s design values and identity. The new 
LRC won’t look exactly like any of them; your feedback is 
key to clarifying what values are right for COM.

35%

55%

45%
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SURVEY RESULTS
The survey is still live, and we want your 

feedback! Here’s a snapshot of who we’ve 

heard from so far.

Contextual/Subtle Iconic/Bold
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SURVEY RESULTS
The survey is still live, and we want your 

feedback! Here’s a snapshot of who we’ve 

heard from so far.

Neutral Colorful
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SURVEY RESULTS
The survey is still live, and we want your 

feedback! Here’s a snapshot of who we’ve 

heard from so far.

Warm/Cozy Bright/Open



AGENDA

32

1. Introduction

2. Building Design Values

3. Site Design Values

4. Q & A 



33

In
te
g
ra
te
d
 L
ea
rn
in
g
 R
es
o
ur
ce
s 
C
en
te
r 
  
R
o
u
n
d
 1
 E
n
g
a
g
e
m
e
n
t 
–
O
c
t/
N
o
v 
2
0
2
0

SITE DESIGN VALUES

COLLEGE AVENUE

L1

L2

L3

L4

CREEKSIDE

L5

L6

SOCIAL SLOPE

L7

L8

L9

PLAZA AT GLADE

L10

L11

L12

N
A
T
U
R
A
L
IS
T
IC

IN
F
O
R
M
A
L

TA
IL
O
R
E
D

CAMPUS EDGE CAMPUS ENTRANCE CAMPUS ARRIVAL CAMPUS HEART

These example projects are potential reflections of 
College of Marin’s design values and identity. The new 
LRC won’t look exactly like any of them; your feedback is 
key to clarifying what values are right for COM.



CAMPUS EDGE



CAMPUS EDGE - NATURALISTIC

L1MONTERREY, MEXICO 



CAMPUS EDGE - INFORMAL

L2VANCOUVER, BC



CAMPUS EDGE - TAILORED

L3FORT WORTH, TEXAS 



CAMPUS ENTRANCE



CAMPUS ENTRANCE - NATURALISTIC

L4STANFORD, CALIFORNIA



CAMPUS ENTRANCE - INFORMAL

L5STANFORD, CALIFORNIA



CAMPUS ENTRANCE - TAILORED

L6LONG BEACH, CALIFORNIA



CAMPUS ARRIVAL



CAMPUS ARRIVAL - NATURALISTIC

L7VANCOUVER, BC



CAMPUS ARRIVAL - INFORMAL

L8KEW, VICTORIA, AUSTRALIA



CAMPUS ARRIVAL - TAILORED

L9CHÂTENAY-MALABRY, FRANCE



CAMPUS HEART 



CAMPUS HEART - NATURALISTIC

L10DELFT, THE NETHERLANDS



CAMPUS HEART - INFORMAL

L11CLAYTON, VICTORIA, AUSTRALIA



CAMPUS HEART - TAILORED

L12ROCHESTER, NEW YORK
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SITE DESIGN VALUES

COLLEGE AVENUE

L1

L2

L3

L4

CREEKSIDE

L5

L6

SOCIAL SLOPE

L7

L8
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PLAZA AT GLADE

L10

L11

L12
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CAMPUS EDGE CAMPUS ENTRANCE CAMPUS ARRIVAL CAMPUS HEART

These example projects are potential reflections of 
College of Marin’s design values and identity. The new 
LRC won’t look exactly like any of them; your feedback is 
key to clarifying what values are right for COM.
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SITE DESIGN VALUES

COLLEGE AVENUE

L1

L2

L3

L4

CREEKSIDE

L5

L6

SOCIAL SLOPE

L7

L8

L9

PLAZA AT GLADE

L10

L11

L12
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A
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IS
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CAMPUS EDGE CAMPUS ENTRANCE CAMPUS ARRIVAL CAMPUS HEART

These example projects are potential reflections of 
College of Marin’s design values and identity. The new 
LRC won’t look exactly like any of them; your feedback is 
key to clarifying what values are right for COM.

80% 59% 49%

50% 50%
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 https://surveyhero.com/c/COMLRC1

 Survey takes ~5 minutes

 Opportunity to win 1 of 3 $50 Amazon 

gift cards (congrats to the winners of our 

Foodservice survey cards!)

SURVEY LINK
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Q&A
How to overcome 
possible obstacles?

I’m glad that…

I was surprised 
that…

Potential 
concerns and 
responses

I’m looking 
forward to

I was 
struck by…

54



THANK YOU!
See you again in January/February to share the emerging design!


